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Influencer
Process



Niche &
Micro-Niche



UNDERSTAND THE ROOT CAUSE
Biggest Fears
Things that are the problem and
worry them most
Hinderance in their career/life
Patterns that are occurring currently

INTEREST AREA
Burning Desire
How much time is spent on pursuing it

INDUSTRY ANALYSIS
Core Players in the niche
Selling techniques of the players
What do they do when they fail?
What do they do when they succeed?

Start Thinking As
Audience
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Content 
Styles



Hashtags



Be Mindful With
Hashtags

Hashtag Disaster: Research in Motion
began to search for fresh candidates
and used #RIMJobs

In 2012, Susan Boyle was launching an
album and she used #Susanalbumparty
and it completely changed the
meaning.



Instagram
Follower
Growth

Videos for
Stories

Follow Post for
Instagram
Profile

Instagram
Profile URL

Ad Budgets

Traffic Ads



Brand
Collaborations

Influencer Network
Intellifluence, SocialBook,
Tribefluence, Collabor8, IZEA,
SocialLadder 

Facebook Groups
Influencers on Instagram,
Influencers Wanted, Micro-
Influencer Hub, Micro-Influencer
Network, 
Instagram Influencer x Brands 

Connect on LinkedIn
PR Professionals, Social Media
Managers, Influencer
Relationship Managers



Making the
most out of
the
Influencer
Marketing

https://influencermarketinghub.com
/influencer-marketing-courses/

https://www.all-hashtag.com/

Content Ideas: AnswerThePublic.com

Take advantage
of the tools available.


